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From customer
feedback to
operational
excellence

HappyOrNot and why we
iImplement it




HappyOrNot®

HappyOrNot is a solution that helps us gather
instant feedback from customers when they visit
us (in the physical or digital space) so that we can

improve

customer
satisfaction
and loyalty

\@ Happy customers — Better business
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gain more trust
to attract new
customers

make
operational

improvements

HappyOrNot®



YOU are the
key to success

We can only reach our
objectives with your help.

Engage and empower your
whole team to share the daily
experiences they have.

Show appreciation for ideas.

Help us engage customers.

HappyOrNot®



This is what your
customers see

Easy to use feedback terminals that collect
maximum amounts of feedback

Various terminals for different use cases
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The magic behind the scenes -
HappyOrNot Analytics

Results

Hourly distribution
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Something else

Very good service, got all | wanted.
© store 1

= Details s

Open feedback

() Filter spam

. Very good service today, unlike yesterday!

. Thanks, great service

. Nobody to assist me

Show more
Pain points Timeline
Wait time ** 95
Service * 82
Price * 7

Feedback data in one place, visualized for instant insights

= Details

Real-time alerts

Negative feedback is up!
4 responses in the last 15 min.
Top Pain Points Waiting time (4)

Store 1

- A Negative feedback is up!
coo:} 5 responses in the last 15 min.
Top Pain Points Service (4) * Waiting time (1)

Store 8

- oA Negative feedback is up!
(111 7 responses in the last 15 min.
v J o
Top Pain Points Waiting time (5) » Service (2)

Store 2

Show more
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See the “what”

Please rate
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See the “when”

Pay attention to Saturdays - Pay attention to 3 PM - lowest satisfaction
Lots of footfall, lowest satisfaction Pay attention to 5 PM - heaviest footfall
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See the “where”

H I «—— Most satisfied customers
Department A2 92
[ N ——— Busiest location
Pickup Location 2 920
. I
Department B2 90
- Pay attention.
I D most issues
Checkout 79
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See the “why”

What was good?

Queue time ** 4,138
[ ]

Cleanliness 569
=

Product selection 183
]

Something else 124
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What could be improved?

1
Queue time **

I
Cleanliness *

I
Something else

[
Pricing

329

112

77

25

HappyOrNot®



See t h e GGWh o b The most dissatisfied:
The main target audience; Dig into the details: when,

Follow satisfaction level closely where, why
Female Male
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HappyOrNot Analytics

™~

Happy Index

89
Insightful A daily pulse Prove effect
Resulte Data tells what is Immediately see your Ability to see the
happening performance during impact of recent
«  Time stamp the day and make changes in operations
: instant changes to and verify their impact
* Location : .
Improve operations on customer
* Reasons . satisfaction and overall
« Exceptions experience
Open feedback An overview of
 Trends :
@ performance over time
° « Etc to see seasonality or
o You can connect the changes in trends
¢ dots and understand

why this is happening
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Let’s make our
customers
happy together!
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